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                                    The ‘Crackberry’ Effect: The Relationship Between  

                          Blackberry Technology & Every Day Life in Today’s Society 

            In this day and age it is difficult to imagine being unable to access social media sites, 

receive e-mails, browse the internet, and take pictures from the same device used to make phone 

calls. There is currently a wide variety of these powerful devices, once known as the ‘cell 

phone’, invading the technology market. However, the Blackberry is the device that transformed 

the cell phone into the ‘smart phone’ and revolutionized the way that mobile phones are used. 

Through close analysis of the Blackberry technology from the perspective of Marshall McLuhan 

and Raymond Williams, it is clear that the manner in which people live their lives and the rapid 

development and widespread popularity of the Blackberry device are directly related to each 

other. This connection demonstrates how today’s society has become extremely dependent on 

this device and its functions, therefore making it an essential component of everyday life in the 

twenty-first century. After a brief description of the Blackberry and its history, an analysis of 

both McLuhan and Williams’ theories will demonstrate the major role the device plays in today’s 

society. Because McLuhan and Williams approach the concept of technology from different 

perspectives, the connection between the manner in which people live their lives and the 

development of this technology and its many uses is undeniable.  

 Founded by Jim Balsillie, Mike Lazaridis, and the Research in Motion Corporation, 

planning and development for the Blackberry began in the 1990’s. At this time cellular networks 

did not have data capabilities. With the integration of data systems into cellular networks came 

the Blackberry Enterprise Server, the program that synchronized e-mail accounts with the 

Blackberry device; the first defining feature of the ‘smart phone’ (Strom, 2012). During the rise 

of social media websites in the new millennium, it was only a matter of time before developers 



incorporated these websites into the device in the form of ‘applications’. In 2012 it has become 

an expectation of most consumers to be able to purchase a phone with e-mail and social 

networking capabilities and it is possible to purchase these ‘smart phones’ in a variety of forms 

such as the Blackberry, iPhone and various Android phones. However it is the Blackberry that 

fathered the creation of this type of device and revolutionized how mobile phones are used in 

everyday life.   

            Marshall McLuhan’s theory stating that ‘the medium is the message’ demonstrates how 

the Blackberry technology is directly related to the manner in which people live their lives. The 

theory asserts that the “‘message’ of any medium or technology is the change of scale or pace or 

pattern that it introduces into human affairs” (Laughey, 2007, 33). When applying McLuhan’s 

theory to the case of the Blackberry, the ‘message’ of this technology is the way the device has 

become an essential part of everyday life in the twenty-first century. The Blackberry began its 

invasion of everyday life in the business world where business professionals were now expected 

to attend to their work outside of the office.  With the ability to access e-mails and phone calls 

from the palm of one’s hand, there was no longer an excuse for not responding to a message 

right away; and as this trend shifted from the business world to the lives of all of society’s 

members alike, instant response and access to any individual through their Blackberry became 

the message that this medium was introducing. The Blackberry device continues to define the 

theory as McLuhan states that, “media become extensions of ourselves; extensions of our human 

senses,” (Laughey, 2007, 33). The silent expectation that one will respond to their Blackberry as 

quick as they would respond to someone in-person has caused society to assume that the 

Blackberry is a permanent addition to the human lifestyle; like spoken word or body language, 

the Blackberry is a form of instant communication.  



 Another concept of McLuhan’s medium theory is a historical stage called 

‘retribalization’, which advanced from the tribal stage where people once shared information 

through tribal gatherings. McLuhan theorizes that society has been evolving into the 

retribalization stage with communication technology since the turn of the twentieth century, 

creating what he calls ‘the global village’. The global village concept is a metaphor for the way 

electrical media has expanded the horizons of communication technology to such an extent that 

users can feel intimate with others all over the world (Laughey, 2007, 36). The Blackberry 

exemplifies the global village concept as the device can connect users to anyone using text 

message, social media, phone calls, or the device’s defining feature, Blackberry Messenger; an 

international application that allows Blackberry users to send pictures, voice clips and messages 

to each other free of charge, regardless of their location on the planet. Marshall McLuhan’s 

medium theory, including the concepts of ‘the medium is the message’ and the ‘global village’, 

demonstrates how members of society have become dependent on the Blackberry technology as 

a means to communicate with anyone, anywhere, at any given time, making it an essential 

component to everyday life in the twenty-first century.  

 Raymond Williams approaches the relationship of technology and society from a 

different perspective, theorizing that “a technical invention… [has] little social significance until 

it has been adapted to existing social and economic conditions,” (Laughey, 2007, 46). Williams 

opposes McLuhan’s view because he does not believe that technology has the ability to alter 

society however, technologies are created for an anticipated purpose and must adapt to the 

existing social and economic conditions; in short, “rather than focus on the causes of 

technologies – as does McLuhan – Williams addresses what causes them,” (Laughey, 2007, 47). 

This theory can also be applied to the Blackberry technology, as it demonstrates the strong 



connection between the rapid development and widespread popularity of the Blackberry and the 

manner in which people live their lives.  

            Williams’ theory is similar to McLuhan’s as he states that the popularization of 

technology follows a historical pattern. The pattern begins with the development of business 

communications, caused by economic demands (Laughey, 2007, 47). The rise of the twenty-first 

century was closely followed by the rise of globalization where businesses felt the pressure to 

expand their company internationally. The international expansion of corporations and capital 

could only be successful with the ability to communicate with worldwide partners and investors. 

The Blackberry fulfilled this need: it was not enough for business professionals to simply 

communicate over the phone or by e-mail, the business world needed a tool that would allow 

them to have instant access to their colleagues in different time zones. With the ability to receive 

e-mails as soon as they are sent, and to transfer pictures and files of information straight from the 

device, the Blackberry proved itself to be the ultimate business tool. The next stage in Williams’ 

historical model is the emergence of entertainment communications, from these business 

communications, caused by social and cultural demands (Laughey, 2007, 47). The Blackberry 

remained a device of the business world for a substantial amount of time. It was not until social 

media websites became an increasingly popular mode of communication that society developed a 

need to access these websites from more than the computer. Using Williams’ theory, it is evident 

that the Blackberry “was invented due to social demand – as well as political and economic 

demands – and the use to which it was put was intended,” (Laughey, 2007, 47).  

 Amongst Williams’ medium theory is a concept he coined “‘mobile privatization’ 

[which] refers to ‘an at-once mobile and home-centred way of living,’ (Laughey, 2007, 48). 

Williams stated that this way of life became increasingly common during the industrialization 



period in the first half of the twentieth century. Living conditions at this time were becoming 

more privatized; therefore new forms of communication were required so citizens could continue 

to receive information from the ‘outside world’ (Laughey, 2007, 48). At this point in time, the 

television was created to facilitate this need for a continuous flow of information. Today, as 

society has reached its most privatized state yet, the Blackberry was created to allow information 

to reach the most isolated individuals. Raymond Williams’ theory stating that technology is 

created for an intended use and the concept of mobile privatization are applicable to the 

Blackberry technology and the development of its use, clearly exhibiting the connection between 

the way people live their lives and the widespread popularity of the Blackberry. 

          Through close analysis of the Blackberry technology from the perspective of Marshall 

McLuhan and Raymond Williams, it is clear that the manner in which people live their lives and 

the rapid development and widespread popularity of the Blackberry device are directly related to 

each other. Because McLuhan and Williams approach the concept of technology from different 

perspectives, the connection between the Blackberry technology and today’s way of life is 

indisputable. This connection demonstrates how today’s society has become extremely 

dependent on this device and its functions, and whether one agrees with the perspective of 

McLuhan or Williams is irrelevant because both theorists speak to the fact that the Blackberry 

has become an essential component of everyday life in the twenty-first century. The way in 

which the Blackberry has revolutionized how individuals communicate with each other is a 

positive indicator that society will continue to expect to have their social media, e-mail and 

phone functions accessible from the palm of their hand for generations to come.  
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