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Humanities Experiential Education (Humanities EE) 
Re-Brand and Re-Launch 

 
Situational Analysis 

The Humanities Target Learning and Experiential Education Centre (HTLC) promotes professional 
career development and community and campus engagement for Humanities students. Currently, 
the HTLC is one year old and is still fairly unknown to Humanities students. As of January 23, the 
HTLC has 64 “likes” on Facebook and 190 followers on Twitter. This communications plan will 
outline several goals and objectives to assist the HTLC in increasing brand awareness and 
involvement among Humanities students.  
 

Goals & Objectives 

Goal #1: Rebrand the HTLC in order to better communicate its purpose to the audience 
Logo & Name Objectives 
Create a logo with a symbol that is recognizable and resonates with students 
Change the name ‘HTLC’ to Humanities Experiential Education (Humanities EE). This shortened and 
more specific name will give students a better understanding of what the program does.  

 
Goal #2: Increase awareness & involvement among students and professors 
Student Outreach Objectives 
Increase student awareness levels to enable name and logo recognition (measure through surveys) 
Increase attendance at workshops to fill at least ¾ of the available space 
Recruit 4 students to become ‘Humanities EE Ambassadors’ to promote various events through 
class talks, hosting various booths at school-wide events, and full attendance and participation at all 
Humanities EE events.  
Professor Outreach Objectives 
Educate professors about the Humanities EE initiatives so that they can pass that information on to 
students, and emphasize why participation in Humanities EE events is important for their 
professional career  
Reach target audience through e-mails, brochures, and social media efforts 
Social Media Objectives  
By one month after launch event, have 200 Facebook Likes (Currently 64 likes) 
By one month after launch event, increase amount of followers to 290 (Currently 190 followers) 
Increase readership of the ‘Weekly Update’ by 50 percent (measure by ‘clicks’ to newsletter) 

 
Goal #3: Host a “re-launch” event to inform students of the purpose of Humanities EE & unveil 
the program’s new branding initiative  
The re-launch is an informational event for students to learn about Humanities EE 
Various promotional materials such as bookmarks and brochures will be given to students  
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Target Audience 

Humanities Students 
Over 3,000 undergraduate, masters, and PhD students are enrolled in Humanities programs 

 The students’ participation in Humanities EE events and programming is crucial to the 
success of these events, as the entire program is created for the students 

 More specifically, Humanities EE is geared towards undergraduate Humanities students. 
This audience can be segmented even further into upper year (3rd and 4th year), and lower 
year (1st and 2nd year) students, as these groups are often at different stages in their career  

 Survey research should be conducted to discover the needs and desires of the students, and 
programs can be adjusted accordingly to suit those needs. 

 
Humanities Professors 
Over 125 full and part time faculty in the Humanities   

 Humanities professors’ are a relatively untouched avenue of support however, it is 
important that they promote and reiterate their support of Humanities EE events, as many 
students look to their professors for guidance in how to continue in their chosen career 
field. The professors’ public support of Humanities EE events will reinforce their importance 
to students, as the information is coming from a highly reliable and admired source. 

 

Key Messages  
Humanities EE’s purpose is created on the basis of 3 “pillars”, which are the key messages conveyed 
through Humanities EE’s events and programming. The key messages are: 

 Professional networking 
 Career development 
 Experiential learning  

 
Professional Networking  
Audience: Professors and all levels of students  

 Professors: Not only can professors promote the importance of building a professional 
network, but they can also participate in networking events, as many are often looking for 
research assistants, teaching assistants, etc.  

 All Levels of Students: Emphasize importance of networking for students at all levels - 
whether they’re interested in post-grad opportunities, summer opportunities, part-time 
positions, etc.  

 
Career Development 
Audience: Professors and all levels of students 

 Professors: Similar to professional networking, professors can promote this initiative and 
also partake in the events themselves. Many professors can offer personal insight into how 
they succeeded in their careers, and they can also offer contacts to students that they feel 
‘stand out’. It is important for students to recognize this aspect. 

 All Levels of Students: Offer opportunities for students at all levels to explore the many 
careers available with a humanities education. This can assist lower level students in 
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choosing a program, and upper level students in choosing a career path beyond school. 
 

Experiential Learning 
Audience: Lower year students and upper year students 

 Lower Level students: Experiential learning can take many forms, but lower year students 
may be most interested in workshops regarding essay writing, as well as information 
sessions pertaining to different areas of study as they choose their major and minors.   

 Upper Level Students: Upper level students may be more interested in career-oriented 
programming such as: resume and cover letter writing, internships, studying abroad, etc.  
 

Communication Channels  

Social Media 
Limiting the Humanities EE’s social media involvement to Facebook and Twitter is important at the 
moment, as there is not a very large following on either platform. Once social media objectives are 
met, further surveys can be conducted to see if there are other platforms that students are using to 
find professional-related information. 
 
Department-wide Emails 
This medium is important for connecting with students that do not access Facebook and/or Twitter. 
It also allows for more information to be communicated (while Facebook statuses and tweets are 
limited to a certain number of characters), and it provides students with a contact (the sender’s 
email address) in case they have further comments or inquiries.  
 
Humanities Experiential Education Website  
The website is an important component of the Humanities EE as it provides a solid medium where 
students can always go to find information on upcoming events and programs. It is also important 
that prospective students can easily access this website, as it is an important selling point of the 
McMaster Humanities program.  
 
Professors 
Professors are an important promotion method for the Humanities EE’s events and programs 
because students trust the information coming from them. If a professor explains why attending an 
event, or learning a particular skill is important, students are likely to take their reasoning seriously. 
 
Student Ambassadors 
Student ambassadors allow Humanities EE to be present at more events. Fall Preview Day, May at 
Mac, and other school-wide events present more opportunities to advertise the unique programs 
offered by Humanities EE. Student ambassadors should be students that have had personal success 
derive from participation in Humanities EE events, so they can share their positive experiences with 
others.  
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Activities and Materials 

The HTLC has been at McMaster for a year and is still in its infancy. It is still quite unknown to most 
of the student population, including Humanities students, to whom the program is targeted. There 
will be a major promotional event for the ‘re-launch’ of the newly re-branded Humanities EE, which 
will be set up as a small information fair. 

 
Relevance 
Humanities EE is incredibly relevant to students in the Humanities faculty as it helps to teach 
students about the potential for internships, jobs, and future careers. 

 
Timing 
The event will be held at the end of January or the beginning of February in order to coincide with 
the job-hunting season that many students face. The workshop in the weeks following the event 
will be tailored towards the steps to employment and how to be successful throughout the 
application, interview, and working stages. 

 
Costs/Resources 
The costs in regards to this event will include booking the tables and reserving the atrium space for 
a day. Posters to promote the event will be printed. In order to resonate what Humanities EE is, and 
what it does. Materials will be printed for students to take home after they visit the information 
fair. These items include a brochure, bookmark and buttons. 

 
Climate of Community toward the Issue/ Activity 
Many students are unaware that the HTLC even exists, and those who do know are not as engaged 
with it as the organization had hoped. This event is to help bring Humanities EE to light for many 
students so that they formulate positive opinions about Humanities EE. 

 
Environment- Geographic Considerations 
The event will take place in the atrium of the Student Centre. We believe this is a great way to reach 
our target audience as it the heart of McMaster University and receives a great deal of foot traffic 
throughout the day. Because the target audience for the HTLC attends McMaster University, it is 
only appropriate that the event be held on campus where most students can access it, and drop by 
in between classes. An off campus location for the event would not allow for such luxury. 

 
Materials 
The brochure will include the goals, objectives, upcoming events, and contact information for 
Humanities EE. The bookmark will consist of the upcoming events and contact information. The 
button will simply display the new Humanities EE logo to increase logo recognition among students. 
 

Budget 

There is no cost directly affiliated with rebranding the HTLC however, the following is a budget for 
the Humanities EE re-launch event. 
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Anticipated Attendance: 150 passersby over the course of the event  
Maximum Spending Amount: $100.00 
 
Costs (Pre-Tax Amount) 
Posters (15, legal sized, $0.65/each at MSU Underground): $9. 75 
Bookmarks (150 bookmarks, printed on laminated letter-sized paper - $0.30/each for paper + 
$0.75/each for lamination (5 bookmarks cut out of each page = 30 pages): $31.50  
Individually-Wrapped Chocolates ($9.99 for box of 40 x 4 boxes): $39.96 
 
Total (Pre-Tax) Cost of Launch Event: $81.21 
Total Cost: $91.77 

 

Evaluation of the Communications Plan 

Evaluation Strategies 
Goal #1: Rebranding 

- Survey humanities students’ recognition levels by name & logo to determine effectiveness 
Goal #2: Increased Awareness & Involvement by Students 

-          Count attendance at events to determine if goal is achieved 
-          Measure views on website, followers and likes on social media 
-          Measure views of ‘Weekly Update’ newsletter by amount of ‘clicks’ on the website link 

Goal #3: Re-Launch Event 
-          Compare social media followers before and after the event 
-          Compare survey results on awareness before and after the event 

 

 

 

 


